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RESEARCH
s NETWORK

On-line survey among Research Network members in
August 2016

Fieldwork and data processing were conducted free of
charge by Cobalt Sky

Design and reporting Sue Nosworthy

All members with a valid email address were contacted
(218) - 156 interviews were achieved -response rate of
72%

Respondents two thirds male, and heavily skewed
towards London and South East England. With a median
age of just over 70, the majority of respondents were
retired. Only one in seven still works full-time.



et EE e 1NE Majority have been members more than
Z

Experienced E Oral History E

RESEARCH @ b5 years: very few had joined in the past year
s NETWORK

Less than a year

1-5 years

6-10 years

More than 10 years

Base: All respondents (156) (4]



S 1 E— Overwhelmingly the main reason for

EH]JE]'i!IIE‘EdE E Oral History E

RESEARCH ° joining is to keep in touch with people
e NETWORK

“ Keep in touch with
friends/colleagues

m Attend events

~ Keep in touch with
research developments

m Other

Base: All respondents (156) (5]



s £ 2 ounew Although social events achieve the highest

RESE ARCH :  ‘very important’ rating, the newsletter and
- NETWORK regular news of members rate higher overall

% Very/fairly
important

Regular news of members 33 _

Social Events 44

Very

92
87
83
Membership directory 31 74 important
/1
58
54

m Fairly
> I mportant

Support industry initiatives

2
Donations to MRBA | 15 _
12 [

RN website

Base: All respondents (156)



was 3T wunewe Al Of the main communication channels

Exp noed "
| Oral History £

RESEHRCH ¢ are highly rated, particularly social events
-+ NETWORK

% Excellent/

very good 68 57* /8

26
34
Poor
Fair
Good
®m Very good
Excellent
29 31
10 | |
Newsletter Website Social Events

Base: All respondents (156) *Evaluation of the website is based only on visitors



S 1 — Suggestions for Improvements -

RESEARCH Newsletter
-+ NETWORK

80% of respondents had no suggestions for changes

Readership is very high,
based on the last issue

Main changes suggested

wWere: activities ....... articles
More news of members, and contributions etc
what they are doing now feature focus
More contributions from a mton .interests.....market
wider group of members membel‘S neWS
Gossip perhaps personal photos read
News and opinions about the re_searCh
research industry and recent ‘

developments

Shorter pieces or perhaps
synopses of longer articles



RESEARCH
s NETWORK

Around seven in ten respondents had no suggestions for
changes or improvements to the website.

Almost the only changes suggested related to keeping it
up to date with relevant news items, or links to other
sites with news items of interest. This includes more
“serious’ industry news as well as news of members and
“gossip”.

Where it was noticed, the redesign was liked.



£ oo Only one in ten respondents had never
Conmec ting ‘;‘ I Social Networking

-y 2 gttended an event, while around two thirds

RESS‘%!F%[ORKhad attended at least one event in 2015/2016

When last attended a Research Network Social Event
10

2016
42 m 2015
2013/4
® Longer ago
m Never

23

Non-attendance is most often related to the difficulty of
attending or diary conflict, rather than any dislike of the
actual events

Base: All respondents (156)



— il The overwhelming majority of respondents
RESEARCH are happy with both the number and the
s NETWORK cost of events

Number of events Cost of events

14 8 1

Too
expensive

®m About right

Too few
®m About right

Too many Too cheap

Base: All respondents (156)



e £ e 1N tErms of future events, informal buffets

RESEARC with opportunities to circulate are the
v NETWORK most popular lunch option...

What type of events should be run in future?

68
61

Informal buffet lunches

Lunches - mid-priced...

Lunches - special venues 50

Base: All respondents (156) (12)



...While there is some, albeit minority,

Connecting . social Netwarking

RESEARCH interest in evening events, either with or
wie NETWORK without spead kers
What type of events should be run in future?
Informal buffet lunches | 68
Lunches - mid-priced... 61
Lunches - special venues 50
Evening meetings -_ 26
Social evening meetings 24
: event - 38%
Regional events 8
Other 4

Interest in evening meetings is greatest among under 70s and
working respondents

Base: All respondents (156)



S 1 Suggestions for Improvements — Social

Oral History :

RESEARCH Events
v NETWORK

82% of respondents had no further suggestions for improvements

The main suggestions for
improvements were:

More space and time for

networking at lunches autumn badges

After lunch speakers from the current date difficuli
research Industry events.. coino

Broaden the Network and lunch
therefore those attending by meetings network
marketing the events more widely nice
Publish attendees in advance to s
encourage networking Speakers thank
More variation of venues and T SR S

dates



